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more vision. more share.



In -store space

1S

a mass medium

Aarevision

more vision, more share,
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Portugal 0s  Dbstog digitalt |
signage network and one of the
countryos most seen



In traditional media,
publicity stops
entertainment




70% of publicity on TV,
gets 1% recall




ROI



Audience
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A Installedin the 29 biggest _
¢Continent¢ NB G At & d2NABonalnetwork

A 5,8 million visitors/month certified |
potentially 29 million contacts per month; 1,8 million u;ju
service tickets

Known demographic characterization
10 large screens per store

15 hours /daybroadcast 3 million
insertions/fortnight in the network

Guaranteed attention through integration with
queue management systemscreens located at
greatest concentration and dwelling spots

A 29Stores:Amadora, Antas, Arrabida, Aveiro,
Barreiro, Braga, CascaiSpimbrashopping
Colombo, Forum Coimbra&aiashoppingGuia,
Guimarées, Leiria, LourekpureshoppingMaia
Jardim,Maiashopping Matosinhos, Montijo,
Oeiras, Portiméao, S. Jodo da Madeira, Santarém,
Seixal, Telheiras, Vasco da Gama, Viana do Castelo e
Vila Real.
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xaremedia

by Xar evision

Medicao de audiéncias efectivas

A Implementation of cameras and counting
systems that differentiate possible viewers
from effective contactsgyecontact)

A Xarevisionwas the first, possibly still the
only one, in Portugal, to use the best
audience metrics systems, frolmumedia
(recognized by Nielsen has having an error
<10%) .




Capturing attention

A Attention span of each shopper
varies between 20 to 30 seconds,
in 7 seconds segments.

A 65 to 75% are women
A Peak times at Fridays, Saturdays

and Sundays, increase audience
ratings

(data relating to one service point, measuring oafjective
eye-contact)
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Contentrelevance

In any mediumg¢ontent is King
Relevance is achieved through
I Integration with queue management system,
T entertainment, and
T value offered to the Client.
Content includes: news, sports,
recipes, weather, promotions,
trailers, SMS QUIZESc. CONTINENTE
Q 4 ATENDIMENTO
_ Talho 77
Partnerships: Charcutaria 77
[ Queijos 77
1 . . Peixaria
. ,ubhmdade Inteiro 77
= '..E : \ Amanhado 77
CEE— Q I p ] Congelados 7 g 4
= £ Bacalhau 77
\ Take Away 77
Padaria / Pastelaria 77

L8 rara a rua 400 mil chilenos ! O Chile esta em greve. Mais de 400 mil ¢
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PROVE JA!!!

directo ae

Expenmente também
&8 vanedades para frango

A SUA ESPERA fomo

’Tossuwo

Muito mais que
um grande café

X Ll

wrs

Retire a sua senha de

ate

ndimento e ganhe

0,40¢

de desconto

na compra de uma tablete de
Chocolate para Culinana NESTLE

SCONTO |
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COCKTAILS CASTELLO

0,50¢
de desconto

. LY k de 15
va Agua Castello Finna

de desconto

Na compra de Luso 3
qualquu pack usd . vale LUSO

de 1,5L ou 5L -
da gama Luso lisa

Promocdo vilde ds 01
A 13 08 Fevarelro e 2011

de desconto
imediato

@ SAG"R

2 BILHETES IJE CINEMA

..uummwmu

em Detergente para Maquina de Loica

Finish Allin One 42 e
Quantum 30 pastilhas

@ TIRE A SUA SENHA DE
ATENDIMENTO E GANHE

0.90c
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Talho 58
Peixaris
Itgiro 18
Para Amennar 45
Bacaha 8
Tokedway Y
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cartao P
presente

CONTINENTE

O Cartao Presente Continente
podejsenutilizado noutras lojas

Carregue no botdo para senha

aremedia

Apoio ao
Cliente

Estimado cliente,
asua encomenda
| doservicode

Charcutaria estd
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Content adaptation and workflow

A Client/agency provides base
materialand determinesampaign
target

(comentacapaton |

A Xarevisioradaptsthe content to S—
the Xaremedianetwork mediums
without extra costs

ey *—‘ |
3

’IExecution

A After theapproval of all involved '
the campaign starts and finally the IReportS
execution reports are produced



Execution
Registry




Management, Distribution and Executior

All contentmanagementnd
distribution is automated, applying
campaigrrulesand demographic
targeting

Each medium and screen is
georeferenced and can be
iIndividually addressed (north/south
campaigns, week/weekends,
afternoon/evening, etc.)

Each campaigis asessionwith
communication material, specific
target and execution reports

Networkuptimeis guaranteed due
to all points being critical t&onae



