
 



In -store  space  

is   

a mass   medium  



Portugalõs biggest in-store digital  

signage network  and one of the  

countryõs most seen networks 



 



 



 



 



National network 
Å Installed in the 29 biggest 
άContinenteέ ǊŜǘŀƛƭ ǎǘƻǊŜǎ 
 

Å 5,8 million visitors/month certified 
potentially 29 million contacts per month; 1,8 million 
service tickets 

 

Å Known demographic characterization 

Å 10 large screens per store 

Å 15 hours /day broadcast, 3 million 
insertions/fortnight in the network 

Å Guaranteed attention through integration with 
queue management system , screens located at 
greatest concentration and dwelling spots 

Å 29 Stores: Amadora, Antas, Arrábida, Aveiro, 
Barreiro, Braga, Cascais, Coimbrashopping, 
Colombo, Fórum Coimbra, Gaiashopping, Guia, 
Guimarães, Leiria, Loures, Loureshopping, Maia 
Jardim, Maiashopping, Matosinhos, Montijo, 
Oeiras, Portimão, S. João da Madeira, Santarém, 
Seixal, Telheiras, Vasco da Gama, Viana do Castelo e 
Vila Real. 



Medição de audiências efectivas 
 

Å Implementation of cameras and counting 
systems that differentiate possible viewers 
from effective contacts (eye-contact) 

 

Å Xarevision  was the first, possibly still the 
only one, in Portugal, to use the best 
audience metrics systems, from Trumedia 
(recognized by Nielsen has having an error 
<10%) . 



Capturing attention 
ÅAttention span of each shopper 

varies between 20 to 30 seconds, 
in 7 seconds segments. 
 
Å65 to 75% are women 

 
ÅPeak times at Fridays, Saturdays 

and Sundays, increase  audience 
ratings 

 

(data relating to one service point, measuring only  effective 
eye-contact) 



 



Content relevance 
 

Å In any medium, content is King 

Å Relevance is achieved through 
ï Integration with queue management system,  

ï entertainment, and  

ï value offered to the Client. 

Å Content includes: news, sports,  
recipes, weather, promotions,  
trailers, SMS QUIZES, etc. 

 

Å Partnerships: 

 

 

 







Multiple mediums 

Under development : 
connection with 
 



Content adaptation and workflow 

Campaign submission 

Content adaptation 

Approval 

Execution 

Reports 

 

Å Client/agency provides base 
material and determines campaign 
target  

 

Å Xarevision adapts the content to 
the Xaremedia network mediums 
without extra costs 

 

Å After the approval of all involved, 
the campaign starts and finally the 
execution reports are produced 

 



 



Management, Distribution and Execution 
 

Å All content management and 
distribution is automated, applying 
campaign rules and demographic 
targeting 
 

Å Each medium and screen is 
georeferenced and can be 
individually addressed (north/south 
campaigns, week/weekends, 
afternoon/evening, etc.) 
 

Å Each campaign is a session, with 
communication material, specific 
target and execution reports 
 

Å Network uptime is guaranteed  due 
to all points being critical to Sonae 
 
 


